A: Gardening Elders
14% of GB households
18% of garden retail spend
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Well-off, retired or semi-retired
elders with a keen interest in
gardening and garden centre
visiting.


Keenness on
gardening

About Gardening Elders
Gardening elders love gardening. They’re interested in
plants and growing, and the garden is an outlet for
creativity. Gardening provides enjoyable physical
activity, fresh air, and the satisfaction of a beautiful
home. For Gardening Elders their own satisfaction with
the garden that counts – they’re less motivated to ‘Keep
up with the Joneses’ than others.
Gardening Elders are mainly retired and have lots of
free time for hobbies and pursuits, and are well-off
enough to pursue them all week long. The garden’s
usually got a lot in it, and is part of a medium or large
house or bungalow. It’s an outlet for creativity and a
place to enjoy and share nature with grandchildren.

Cyril and Margaret
Aged over
65

94%

73%

Have a garden
or allotment

Take a great deal of
pleasure in their garden

10%
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Claim to influence
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of gardening products
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14% of GB households
18% of garden retail spend

Well-off, retired or semi-retired
elders with a keen interest in
gardening and garden centre
visiting.

= GB average

Where their garden retail spend goes

Reaching Gardening Elders
Gardening Elders are avid consumers of
gardening TV, magazines and radio
programmes. Garden centre in-store
promotions are a great way of targeting them.
They’re tech savvy - 10% use garden centre
web sites for garden ideas. They’re likely to be
hobby gardeners, with a high proportion of
their spend going on plants. They’re socially
conservative, with respect for traditions and an
aversion to risk. 10% of Gardening Elders claim
to influence others’ garden purchases, making
them key in spreading word of mouth to their
friends and adult children. Crosswords appeal,
making sponsorship of them a possible way of
increasing brand awareness.

5%

Observer

6%

35%
11%

General gardening web site

5%

Social networking

3%

Friends

5%

31%

Family

4%
9%

0%

50%

16%

2%

Saga magazine

0%

Gardening radio
18%

The Sun on Sunday

43%

Gardening TV

Mail on Sunday

Sunday Mirror

Garden plants

Gardening magazines

5%

Sunday People

43%

17%

1%

Sunday Express

Garden care & tools

Garden centre staff/displays

2%

Independent on Sunday

14%

DIY store staff/displays

8%

Sunday Times

Garden leisure

Where they get ideas for the garden

Media ‘almost always’ read
Sunday Telegraph

= Gardening Elders
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Hooks

= Gardening Elders

Values, attitudes and motivations

The following are likely to appeal to
Gardening Elders in promotion activity.

(% who agree. . .)
It's worth paying more for quality goods

 Plant quality
 Interest in gardening as a hobby
 Wildlife and nature in the garden
 Enjoying the garden with grand children
 Coffee & cake in the garden centre
 Gardening as part of an active lifestyle
 Fresh air
 Personal achievement in gardening
 Gardening for creative & nurturing
instincts
 Helping adult children to garden
 Traditional products, plants and menus

65%

I'm comfortable or coping on my income

84%

I try to cut water use at home

40%

It's important to respect traditional customs
and beliefs

74%

I like to understand nature

67%

I enjoy entertaining at home

49%

There aren't enough hours in the day

39%

I like taking risks

15%

I want to get to the very top in my career

9%

I take a great deal of pleasure in my garden

71%

0%

50%

100%

What’s in their gardens

Hobbies and interests

(% who have this in a garden)

(% who do regularly or belong to)

Children's play equipment

Visit cinema > once a month

5%

Greenhouse

Watch <7 hours TV a week

28%

Shed

18%
55%
36%

Vegetables

28%

22%

Been to theatre in last year

22%

21%

Bird watching

79%

50%

42%

Baking

84%

Grass

33%

Gardening

34%

Flowers/plants

8%

Crossword/Sudoku type Puzzles

53%

0%

4%

Members of National Trust

Regularly watched Boxing on TV

Trees
Fruit

17%

Members of RHS

Paving
Patio/Decking

5%

Watch >35 hours TV a week

60%

Pond

10%

100%

7%

0%

Chart shows the % of all people in the segment who have this in a garden. To calculate the
figure for the proportion of garden owners in the segment who have something in their garden,
divide the figures above by the % who have a garden or allotment shown on page 1.
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Well-off, retired or semi-retired
elders with a keen interest in
gardening and garden centre
visiting.

= Gardening Elders

General characteristics
15-24

Own/Buying their home

3%

92%

Retired

72%

Have children age 12 to 18

25-34

4%

35-44

4%

45-54

3%

5%

55-64

Have children age 11 or
under

12%

3%

65-74

Have grandchildren

50%

100%

The housing they live in
9%

45%

Over 75

62%

0%

5+ bedrooms

Age profile

28%

0%

50%

Gross family income
Under £10,000

4 bedrooms

25%

7%

24%

3 bedrooms

49%

2 bedrooms

16%

1 bedroom

£10,000 to £19,999

25%

£20,000 to £29,999

20%

2%

£30,000 to £39,999
Flat

3%

Terrace

12%

£40,000 to £49,999

8%

12%

Bungalow

27%

Semi detached

27%

Detached

£50,000 to £74,999
Over £75,000

32%

0%

25%

6%

50%

3%

0%

25%

50%

NB – figures exclude those who refuse to answer the survey question.
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